EXPEDIA GROUP
Global Pay Parity and UK 2018 Gender Pay Gap

Employees at Expedia Group want to work in an environment where
they feel like they belong. Our goal is to be the employer of choice for
diverse top talent. We want to encourage and empower employees
worldwide to be champions of inclusion while cultivating an inclusive
environment where all of our people are treated equally and fairly.
We are also committed to maintaining global pay parity for our Expedia
Group employees. Each year we analyse our compensation data to
understand how women were paid compared to men to provide us with
important and valuable insight into our workforce. We conduct two
types of analysis.
UK Gender Pay Reporting: The first is a legal obligation to report on the gender gap results for a subset of our
global organisation, UK based divisions with more than 250 employees. The 2018 UK Gender Pay Gap analysis
covers the April 2017 – 2018 period, and is based on mean and median calculations. This is expressed as % of
men’s earnings e.g. women earn x% less than men. It only portrays a certain portion of our organisation as it’s
specific to the UK, highlighting the differences between average earnings and bonuses, as well as midpoint
ranges for both. Although it breaks down the results by pay quartile levels, it doesn’t take into account level,
function or countries other than the UK.

Global Gender Pay Reporting: The second type of compensation analysis is our own internal global pay parity
which provides us with greater transparency as it analyses each compensation component for full time male
and female employees (from Expedia Group and HomeAway as of March 2018) by level, function and country.
This offers a much clearer representation of the organisation.

About the results
UK Gender Pay Results: Again, this year our UK Gender Pay Gap analysis illustrates a lack of gender
balance in the most senior levels of the organisation, something that we’re working to improve. But it also
shows that we’re trying to address this imbalance, as the data reveals that Expedia Group has seen an
increase of female representation in the top quartile, rising from 29% in 2017 to 33.4% in 2018. Trends in our
hiring reports also show that more females than males joined the organisation in 2018.
The UK government itself has acknowledged that there’s no quick fix to closing the pay gap and that it
may take some years for employers to see their gap decrease.
Global Gender Pay Results: Our internal analysis found that we have global pay parity for Expedia Group
Employees with an average global female to male total compensation ratio of 1.00:1.00, and the ratio by
level ranges from 0.98 to 1.01.
We’re starting to see positive signs our gender balance is moving in the right direction thanks to initiatives
we’ve been introducing across the organisation.

What are we doing to strengthen our inclusive culture?
To reach our ambition, our aim is to intensify and deepen our inclusion programs for our employees, by
driving inclusion from a place of understanding, acceptance, and an appreciation for the differences
between people around the world.
Here are is a sample of the programs and initiatives we are driving:
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Driving leadership
accountability across our
divisions through council of
divisional leaders who
champion local initiatives.
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Improving practices and
process to support increased
recruiting and hiring of diverse
talent focused on gender
neutral language in job
postings and having at least
one female in each interview
panel at leadership levels.

4

Participating in a public
pledge to eliminate the US
gender pay gap by signing
the White House’s Equal Pay
Pledge in 2016 and helping
the formation of the
Employers for Pay Equity (EPE)
steering committee to help
drive a cross-industry strategy
to elevate and model the role
of businesses in closing the
gender pay gap.

Investing in the development
and retention of our
employees including the
global expansion of the
popular “Happy to Be Back”
program piloted in London
that supports employees’
return to work after a leave of
three months or longer.

Investing in external
benchmarking studies
including the “Women in the
Workplace” study conducted
by McKinsey & Company and
LeanIn.org and the “Top
Companies for Women
Technologists” study
conducted by AnitaB.org.

Declaration
Overall, the analysis of our UK gender pay gap shows a need for
us to improve gender representation at all organisational levels,
especially in more senior roles. This is a challenge that is widely
faced in the broader technology sector and something we’re
deeply focused on.
There’s clear room for improvement in the UK when it comes to
closing the gender pay gap within our four entities. But we’re extremely encouraged by the impact that our initiatives have had
on a global level - improving gender balance and reaching
global pay parity within Expedia Group.
As a global organisation, it is important that our employees reflect
the gender and ethnic diversity of our communities and that they
feel like they belong in our working environment. We’re incredibly
aware that establishing and maintaining an inclusive workplace is
no easy task, which is why we are completely committed to
being a place of diverse thought and a driving force for inclusion.

Claire Ainscough,
VP Total Rewards

Our Results
Our Global Population

Women represent 50+%
of Expedia Group’s
22,000+ employees

25%

28%

1:1

Women make up 25%
of the Board of
Directors

28% of Senior
Leadership are
women

Globally, the female to
male pay ratio for total
compensation is 1 : 1

Calculating and achieving global pay parity
Our internal analysis found that we have global pay parity for Expedia Group Employees with an average global
female to male total compensation ratio of 1.00:1.00, and the ratio by level ranges from 0.98 to 1.01.
To calculate pay parity, our methodology analyses the major components of compensation for full time male
and female employees. Total compensation components include: base salary, actual annual bonus amounts
paid for 2017 performance and equity awarded over the 12-month duration. Allowances, overtime and other
off-cycle payments were not included.
We are committed to maintaining global pay parity for our Expedia Group employees. We will continue to
monitor our ongoing hiring and compensation practices to ensure that we do.

Calculating our UK Gender Pay Gap
In the spirit of transparency, this year we are publishing details for EAN Support Services Limited and HomeAway UK in
addition to Expedia.com Limited and Egencia UK Limited. Last year, the data we published for Expedia.com included
EAN Support Services Limited, so the increase in Expedia.com Limited’s pay gap shown below is largely attributed to
us publishing data for EAN Support Services separately. The UK Government uses a different method to calculate and
report on the gender pay gap than the methodology we use to calculate our global pay parity. Also worth noting,
the definition of bonus is based on actual bonus paid and is inclusive of the value of equity awards at the point they
are exercised. The choice around when to exercise equity is clearly a personal one and is a factor that may
materially impact the calculation of the mean and median bonus gap in any given year.
At an Expedia Group level our mean pay gap of 26.2% leaves us slightly higher than the mean for other High Tech
companies in the UK which averages 25%. However, our non-demographic pay gap, the difference in pay between
men and women in each grade assuming they were paid the same average hourly rate, is 4.8% which is considered
‘low risk’ by the Equality and Human Rights Commission. While there is room for improvement, we remain in a positive
position at an Expedia Group level in relation to the Equality and Human Rights Commission guidance.

The ratio of male to female employees in the
four UK entities is as follows:
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Expedia.com Limited:
We’ve seen an increase in the mean pay gaps in Expedia.com Limited. Historically EAN Support Services Limited
has had a smaller gap, so this is largely attributable to reporting EAN Support Services Limited separately. The
median pay gap however has increased but only marginally year on year. The pay quartiles continue to reflect
an over-representation of females in junior level roles and an over-representation of males in more senior roles
which has contributed to inflating the average male pay and bonuses.
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At Egencia UK Limited
Egencia UK Limited’s gender pay gap compares favourably with the UK national average mean pay gap of
17.9%, and especially when compared to similar sized companies within the technology sector.
The pay quartiles reflect an over-representation of females in junior level roles which has the effect of reducing
the female average pay and bonus.
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At EAN Support Services Limited
This is our first year reporting EAN Support Services Limited as a separate entity. We’re encouraged that its
gender pay gap compares very favourably with the UK national average mean pay gap of 17.9% and we are
committed to ensuring the steps that we take to address existing gaps have a similar impact on Expedia.com
Limited, Egencia UK Limited and HomeAway UK.

-9.7%

Mean hourly pay for
women was 9.7% lower
than for men

-10.3%

Median hourly pay for
women was 10.3%
lower than for men

-18.8%

The mean female
bonus was 18.8%
lower than for men

-16.9%

The median female
bonus was 16.9% lower
than for men

Pay quartiles

40.8%
59.2%

31.2%
52.1%

36.7%
63.3%

68.8%

Pay Band B
(Second Lowest)

Pay Band A
(Lowest)
Males

47.9%

Pay Band C
(Second Highest)

Pay Band D
(Highest)

Females

At HomeAway UK
This is our first-year reporting HomeAway UK as a separate entity. The mean and median gender pay gap figures
are high relative to the national average mean hourly pay gap, and higher than the mean pay gap of other
High Tech companies. The pay quartiles reflect an under-representation of females in more senior roles which
largely drives the existing pay and bonus gap.
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Proportion of males and females receiving a bonus
In all four entities, the number of men and women receiving a bonus differs by entity but is higher for men than
women. Although there are differences in the proportion of males and females receiving a bonus the gap is
primarily related to new joiners being ineligible for a bonus due to the date they joined Expedia Group. The same
ineligible employees will be eligible for bonus in future cycles.
Expedia.com Limited
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received a bonus
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